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Medical Tourism DefinedMedical Tourism Defined

People traveling from one country or city to another 
country or city for medical and/or wellness services.country or city for medical and/or wellness services.

Affordability, 
Accessibility, 
Availability 
Quality

Perception of 
Tourism

Value

Quality
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Medical Tourism 
Destinations

• Antigua• Antigua
• Argentina
• Australia
• Bahamas

 Cyprus
 Czech Rep.
 Dominica
 Dominican 

 India
 Iran
 Israel
 Italy

 Singapore
 South Africa 
 South Korea 
 Spain

• Barbados
• Belgium
• Brazil

B i

Republic
 Egypt
 El Salvador
 Finland

Italy
 Jordan
 Latvia
 Malaysia
 Malta

Spain
 St. Marten
 Syria
 Taiwan
 Thailand• Brunei

• Bulgaria
• Cayman Islands
• China

Finland
 France
 Germany
 Great Britain
 Greece

 Malta
 México
 New Zealand
 Panama

Phili i

 Thailand
 Tunisia
 Turkey
 United States

V lChina
• Colombia
• Costa Rica
• Croatia

 Greece
 Guatemala
 Hong Kong
 Hungary

 Philippines
 Poland
 Saudi Arabia

 Venezuela
 Vietnam
(Gahlinger, 2008; Horowtiz, 
2008; MTA, 2008)

• Cuba
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Wh  S i   h  S k?What Services they Seek?

• Hips, Knees, Back and SpineOrthopedics

• Diagnostics, Cyberknife, Stem CellCancer Treatment

• Angioplasty Bypasses Valve Replacements Stem CellHeart Procedures • Angioplasty, Bypasses, Valve Replacements, Stem Cell Heart Procedures

• Liver, Kidney, LungTransplants

• Implants, Veneers, CrownsDental Treatment

• Lap Band, Gastric Bypass, Gastric SleeveBariatric Surgery

• Acupuncture, Preventative, Homeopathy, IndigenousAlternative

• Alzheimer's ALS Parkinson's Paralysis HeartStem Cell Treatments • Alzheimer s, ALS, Parkinson s, Paralysis, HeartStem Cell Treatments

• Face Lifts, Breast Implants, CorrectiveCosmetic Surgery

• IVF, Fertility, Hormonal Disorders Infertility Treatments
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• Acute and Chronic Conditions, Geriatric CareRehabilitation & Geriatric



Energizers of Medical g
Tourism

• “Silver tsunami” of baby boomer • Silver tsunami  of baby boomer 
generation 

• Soaring medical costs & decreasing 
insurance coverage 

• US 2.3X higher than other developed 
countries
– Projected to grow another 83% by 

20152015
• New Health Care Laws 

– No restriction on medical travel 
insurance clauses

– Increased demand in some countries
• Physician shortage broadened 

expectations of health 
• Globalization of information & 
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• Globalization of information & 
technology 



Factors and Drivers

Global 

Affordability

Increased Global 
Access, Affordable 

Transport

Global 
Establishment of 
Quality Standards

Medical 
AvailabilityAdditional 

Benefits Increased Demand 
for Cosmetic and Medical 

Tourism
for Cosmetic and 
Dental Procedures

AccessibilityQuality of 
Care

Globalization of  Acceptance by 
E l  & H l h 

Globalization of 
Workforces Employers & Health 

Plans



EconomicsEconomics

• Heart‐valve Replacement Surgery –
in US: $160,000 to $200,000

• Insurance pays 80% ‐ $128,000 to 
$ 6

• India, same operation, including all 
medical, travel, and hotel stay 
during recovery:  $15,000 to $20,000
I di  h it l  h     t  $160,000

• Left for patient 20% ‐ $32,000 to 
$40,000

• Indian hospitals have success rates 
comparable to best US hospitals, 
better than average US hospital

Why Insurance Companies Are Interested:Why Insurance Companies Are Interested:
They may offer to waive deductible
Include payments for:p y

all travel costs for both patient & partner
couple week recovery time in hotel

Still…..
Th i   i   $  t  $
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Their savings:  $113,000 to $145,000
Less but still substantial for less severe / costly conditions



W ld id  T dWorldwide Trends
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US Medical Tourism 
Trends & Forecast

Deloitte Study 2009 ~ Recession Adjusted Forecast

2007 2008        2009         2010       2011 2012
Number of 
Patients        750,000 540,000    648,000    878,000     1,283,000 1,621,000

F d 20% 10% 20%   35% 35%           35%Forward -20% -10% 20%   +35% +35%           +35%
Growth Rate

USA Today puts Medical Tourism as one 
of the Top Ten Growing Trends
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Survey SaysSurvey Says….

G ll  P ll M  Gallup Poll May, 2009

5050 Americans Polled

Up to 29% of Americans would 
consider traveling abroad for consider traveling abroad for 
medical procedures such as 
heart bypass surgery, hip or 
knee replacement, plastic knee replacement, plastic 
surgery, cancer diagnosis and 
treatment.

Travel for 
medical 
Tourism
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US Patient SatisfactionUS Patient Satisfaction

• Of previous travelers for treatment:

– 97% would consider it again in 
futurefuture

– 63% ‐ treatment received was 
better than in US

– 37% ‐ treatment the same as US

– No one felt it was worse 

W ld    i    if   – Would go again, even if care 
was accessible and quickly 
available at home (MTA, 2009)
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Know your ChallengesKnow your Challenges

High 
Quality 

Healthcare 

Perception 
of The 

Destination

Tourism 
Benefits

Affordable 
Healthcare 
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Why would they go?Why would they go?
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International Accreditation



Importance of p
Accreditation/Certification

ISQua - www.isqua.org

JCI - www.jointcommissioninternational.org

SQua squa o g

Canadian Accreditation - www.accreditation-canada.ca

Australian Accreditation - www.qhc.com.au

Surgical Facility Resources - www.aaaasf.org

Healthcare Accreditation Council - www.hcac.jo
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ICONTEC  - www.icontec.org.co 



C  M di l ClCurrent Medical Clusters

Country‐wide:
C  Ri  (P

– Serbia
– Philippines
Wi hi    C– Costa Rica (Pro‐

Med)
– El Salvador

• Within a Country:
– Monterrey
– Sonora

• In US:
– Miami

– Guatemala
– Korea
– Singapore

– Chihuahua
– México City*
– Guadalajara

– Houston
– Rochester, MN
– Baltimore * = underg p

– Germany
– Malaysia

Jordan

Guadalajara
– Bagdad 
– Dubai*

Baltimore
– Dallas
– Orlando*

* = under 
development
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– Jordan
– Turkey

Dubai   Medical City, 
under construction



Medical City Cluster

Department of Health of Area or 
Ministry of Health

Destination Marketing Org.  of 
Area or Ministry of Tourism

Medical Facilities Tourism Providers Professional 
Associations

Hospitals

S i l  

Hotels &  
Hotel Assn.

Medical 
Equipment

I  

• Educational 
workshops for 
providers

Specialty 
Clinics

Cosmetic & 

Restaurants

Tour 

Insurance 
providers• Familiarization 

tours for 
facilitators

Cosmetic & 
Dental

Tour 
Operators

Travel 

Universities• International 
conferences for 
leadership 
image & buyers
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Travel 
Providers

image & buyers



Benefits for Global 
Healthcare

Innovation in  International
Healthcare 
Solutions

Standards 
implication

I d Healthcare Improved
Knowledge 

Healthcare 
Infrastructure 
Development 
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Benefits for Government Benefits for Government 

Increased Public 
Private Participation

Recognition toward 
the growth of Private Participation g

country

Benefits for 

Enhancement of 

Benefits for 
Government

Recognition towards 
establishing 

international standards 
for country

Enhancement of 
Healthcare Delivery for 
population increases 

governments 

MedicalTourismAssociation.com | MedicalTourismMag.com | HealthTourismMagazine.com

for country recognition



Benefits for Support pp
Industry

Travel, Tourism & Concierge

Pharmaceutical

Health Insurance

Global Benefits

C  Corporate Buyers

Healthcare Quality Accreditation Groups
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Benefits for CountryBenefits for Country

I d h lth   M di l t i      • Improved healthcare 
for all
• Enhanced, speedier 

or affordable 
healthcare

• Medical tourism as a 
key money grosser 
pitching in 
significant 
contribution in GDP

Social Impact Financial 
Impact

• Reverse of Brain 
Drain
• Retainership of 

• Constant exchange of 
treatment and revenue 
between countries • Retainership of 

country’s talent

I ll l 

between countries 
improves political links 
between those nations 
in a positive manner. 

P li i l 

MedicalTourismAssociation.com | MedicalTourismMag.com | HealthTourismMagazine.com

Intellectual 
Impact

Political 
Impact



Wh  C ibbWhy Caribbean

• In 2006, international tourist arrivals worldwide eclipsed 846 
million. 27 percent represented travel for other purposes, such as 
visiting friends and relatives (VFR), religious reasons/pilgrimages, 
h l h    (   illi )health treatment, etc (225 million).

• World Bank estimates on health and wellness tourism worldwide 
exceed US$40 billion a year, an increase of 30 percent per annum, 
while the tourism industry as a whole is only growing at a rate of 4‐5 
percent annually.

• According to the World Travel and Tourism Council (WTTC) 
statistics, estimates of tourism’s overall contribution to GDP averages 
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more than 21.5 percent within the Caribbean Single Market and 
Economy (CSME).



Benefits for PhysiciansBenefits for Physicians

l h• New Patient Flow with 
Higher Profitability

• Physician Partnerships –
Clinics being built by 
foreign investors  and 
using local physicians

• More Expertise Because 
doing more procedures 
in free time

• Exposure to Patients 
looking for cutting edge 
proceduresg p y

• Continuum of Care

New Revenue

p

Expertise

• Cross Training 
Opportunities

• Training physicians in 

• Global Insurance 
Policies‐ Insurers want 
physicians with g p y

other countries who will 
refer patients

• Teaching/training in 
other countries for 
referrals

international patient 
experience

• Reputation – if you 
receive foreign 
patients…
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Referral 
Opportunities

Global Insurance
Opportunities


